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Ihr personlicher Finanzoptimierer
AWD Holding AG Press Release

AWD records increase in sales and profit in the fist half of 2011

* Increase in group turnover (€ 265.5m) and proft21.8m) compared with previous
year

* 6.9% increase in group EBIT € 21.8m.

» Continued consultancy focus on hedging and retirgrpeovisions with 81.7% of new
business commission

» Consultant focus on productivity

Hannover, 17th August 2011 (AWD Holding AG) The AWD Group, one of the leading retirement
provision service providers and financial consudiafirms in Europe, is still on target in the curte
financial year with a good first half of 201Barnings before interest and taxes (EBITyeached 21.8m
and were therefore higher than last year's EBIZO#@m) — despite no let-up in the challenging reark
environment. The EBIT margin we&2% (previous year 7.8%), with the regions of Germa@yeat
Britain and Switzerland recording EBIT margins @&tweenl15.6% and9.1%. "With the good overall
continuation of development in the first half of12Q we have laid the foundations for solid profiliag"
explains Manfred Behrens, Chairman of the BoarDicéctors of the AWD Group. "The satisfactory ptofi
in the region of Germany and the growth in consititén the UK is a particular indicator that oungmany
has enjoyed a good first half of the year." Theainability of thereduction of fixed costsin 2010 was
also evident in the first half of 2011 and conttédzlito the profitability of the AWD Group in the diam
term.

Consultancy remains focussed on hedging and retireent provisions

Focuses of consultancy at the AWD Group remain anghd: the procurance of hedging and retirement
provisions products and long-term asset growth. gdw consultancy quality was once again confirmed
customer satisfaction surveys in 2011 (such as KEBWs a result of the ever-worsening debt criges i
some euro zone countries, added to financial inggdn the USA, we are still seeing a certain amioof
reluctance from private households when it comésrig-term investments. Despite this, AWD companies
postedgroup-wide turnover of € 265.5min the first half of 2011 (previous year: € 262)981.7% of
new business commissioname from products in the hedging and retiremeoiipions (see graph/table)
areas. This means that the AWD Group is continitsigpath towards consistent risk minimising in the
product range.

Consultant development

With 5,086(Q1 2011: 5,198rained and registered consultantsthe AWD Group continues to have one
of the largest sales capacities in the Europeamnéial services sector in the regions of Germarstéa

& CEE (Czech Republic, Hungary, Poland and SloJakizreat Britain and Switzerland. Against the
backdrop of the consistent tightening of regulat@guirements, AWD is continuing to put strong fecun
qualified training and high-quality consultancy. €Tlslight decrease in the number of consultants is
predominantly due to the consolidation of the markégh standards still apply, especially with apgit
selection and applicant training. These measurb&vware aimed at consistent increases in the tgali
consultancy, have temporarily slowed down consuligmelopment, but have increased the productofity
individual consultants. Predominantly in AustriadaBEE, this repositioning and the concentration on
productive consultants is currently having a negatffect on their number. Great Britain recorded
pleasing successes in the last few months duaighteecruitment measures.



Development of turnover and profit in the regions

Theregion of Germanyremains the largest segment of the AWD Group wittontribution to turnover of
64%. In the first half of 2011, the four companies (BMDeutschland, HORBACH, tecis and Proventus)
recordedurnover of € 170.1m(previous year: € 166.5m). Due to the slight iny@roent in turnover, the
success of the efficiency measures that were imgiiéad and the positive capital market developmetht w
regard to trailer fees, the region of Germany madribstantial contribution to the overall profittbe
AWD Group. HereEBIT was€ 26.5m(increase of 10.4%). THEBIT margin was15.6% (increase of
1.2%). The number of consultants in the region ieethstable over the report period at 3,439 (Q11201
3,489).

Business development in the regionAafstria & CEE continued to be characterised by the necessary
repositioning and restructuring measures over these of the realignment of management expertitieein
individual companies. Companies in this region réedturnover of € 34.8m(previous year: € 36.4m).
Due to the slight decrease in turnover, the cumrepbsitioning measures and the associated expeadit
EBIT was € -3.2m compared with € -1.6m in the same period last .yédr1,073, the number of
consultants at the end of the first six monthshef year was lower than at the end of the first tigudQ1
2011: 1,143). Strategic positioning, productivifyconsultants and efficiency of companies in thestha

& CEE region shall be improved further after therganisation has been completed. Further stepgdswa
improving efficiency in Austria and correspondirgstructuring measures to increase profitabilitythef
individual CEE companies were pressed ahead wiitrarfirst half of 2011.

At AWD Switzerland, turnover of € 35.2mwas recorded in the first six months of 2011, altmeaching
the level of the previous year (€ 36.8MBIT reachedE 3.2mand was therefore lower than the previous
year's figure (€ 4.2m) — due to marketing expemdifor the introduction of a new product range 387,
the number of consultants remained practically anged in the first half of 2011 (Q1 2011: 373).

AWD Great Britain increased its turnover in the first half of 201yt 5% to€ 25.4m despite the
unabated challenges in the market environment andigg regulatory requirements in Great Britain.
EBIT was€ 2.7m(previous year: € 3.3m). The decrease in EBITamgarison with the previous year is
primarily due to expenditure related to the esgdinlient of the new "standard operating platformgriml
settlement system and expenditure related to nme@sive recruitment. The first successes were lseen
with the recruitment of 14 qualified consultantsoaghall contribute to increase productivity in thedium
term. The number of consultants therefore incre&s@07 (Q1 2011: 193).

"In view of the smouldering tentativeness in Euroje sustained financial crisis and renewed carscer
about inflation, we can be happy with the resultenf the first half of the year,” says Manfred Belwe
Chairman of the Board of Directors of the AWD Grolip the future, we will be focussing even more on
the productivity of our consultants so that we aamtinue to develop a sustainable basis for the
exploitation of opportunities as experts in retiegrn provisions and hedging in the financial serwice
market.
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Abschlussprovisionen nach Produktgruppen HY 2011 in Prozent

Sach- und
Unfallversicherung;
Private Krankenver- 4,9
sicherung; 7,9

Fondsgebundene
Investmentfonds; Produkte; 39,1

14,6

Immobilien,
steueroptimierte
Produkte; 1,4

Lebensab-
Hypotheken und sicherungsprodukte;
Finanzierung; 4,1 28,0

Translation of graphic:

Abschlussprovisionen nach Produktgruppen HY 201Rrozent — New business commission divided by
product group for first half of 2011 in %

Sach- und Unfallversicherung — Property and actiohsurance
Fondsgebunde Produkte — Unit-linked products
Lebensabsicherungsprodukte — Life insurance hedginducts
Hypotheken und Finanzierung — Mortgages and fimanci

Immobilien, steueroptimierte Produkte — Propewdy;optimised products
Investmentfonds — Investment funds

Private Krankenversicherung — Private health instea



