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1. Achievements and new targets

2. Capital management

3. Key thrusts and market initiatives

4. Investments
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Investors’ Day 2007: Key messages
SwissLife

Ambitious and clear objectives until 2012

Clear strategic thrusts and concrete initiatives

Significantly strengthened distribution capacity

Active capital management and attractive shareholder return

Structured credit: No issue
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Outlook: Key figures and targets

CHF, IFRS basis

Forecast 2007 Targets 2008 to 2012

>34 > 12% growth every year

> 12% every year
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Dividend 17 Payout ratio 40-60%
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of net profit

Expected 2012

~ 24 billion > 36 billion

> 1.2 billion




Pensions Leadership — Accelerating profitable f(—.,
growth until 2012 SwissLife

Pensions
leadership

2
20082
2007 .
2003 Accelerate profitable growth
¢ Retirement needs
Strengthened the o Growth opportunities

business ¢ Functional excellence

e Focused business

Holi « Value and capital
portfolio

management

o Improved cost position « Foster employee

¢ Strengthened capital commitment
base

o Prepared for growth

Cautionary statement regarding forward-looking ﬂ(—.,
information SwissLife

This presentation is made by Swiss Life and may not be copied, altered, offered, sold or
otherwise distributed to any other person by any recipient without the consent of Swiss Life.
Although all reasonable effort has been made to ensure the facts stated herein are accurate
and that the opinions contained herein are fair and reasonable, this document is selective in
nature and is intended to provide an introduction to, and overview of, the business of Swiss
Life. Where any information and statistics are quoted from any external source, such
information or statistics should not be interpreted as having been adopted or endorsed by
Swiss Life as being accurate. Neither Swiss Life nor any of its directors, officers, employees
and advisors nor any other person shall have any liability whatsoever for loss howsoever
arising, directly or indirectly, from any use of this information. The facts and information
contained herein are as up to date as is reasonably possible and may be subject to revision in
the future. Neither Swiss Life nor any of its directors, officers, employees or advisors nor any
other person makes any representation or warranty, express or implied, as to the accuracy or
completeness of the information contained in this presentation. Neither Swiss Life nor any of
its directors, officers, employees and advisors nor any other person shall have any liability
whatsoever for loss howsoever arising, directly or indirectly, from any use of this presentation.
This presentation may contain projections or other forward-looking statements related to
Swiss Life that involve risks and uncertainties. Readers are cautioned that these statements
are only projections and may differ materially from actual future results or events. All forward-
looking statements are based on information available to Swiss Life on the date of its posting
and Swiss Life assumes no obligation to update such statements unless otherwise required by
applicable law. This presentation does not constitute an offer or invitation to subscribe for, or
purchase, any shares of Swiss Life.




Contact details and financial calendar ﬁ(-"

Contact
Marcus Handel
Head of Investor Relations

Mladen Tomic
Senior Investor Relations Manager

Financial calendar

Results 2007
Annual General Meeting 2008
Half-Year Results 2008

SwissLife

Tel. +41 (43) 284 67 67
E-mail: marcus.haendel@swisslife.ch

Tel. +41 (43) 284 49 19
E-mail: mladen.tomic@swisslife.ch

27 March 2008
8 May 2008
28 August 2008

Visit www.swisslife.com for up-to-date information

SwissLife

Prepared for the future.




